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SAs

As perthe objectives of the workshop.
Aexplore aspects of SDGs communicatior

Aenhance practical knowledge of available
communication tools

Ashare UNDP C@Q@xperiences
(good practices, challenges & lessons learned)



Point of departure

3As

Mainstreaming Reference Guide:
A8 priority entry points - for mainstreaming SDG

A5 areasc particularly important to start early

Adraising public awarenesstops both lists

Acommunication, awareness & advocacy
permeate other areas as well



3A Raising Public Awareness
S

The 2030 Agenda Mainstreaming Reference Gui
Areas of Practice

areas of work:

1. Introductory workshop series
sensitize go@ & stakeholders

2. awareness campaign(s)
communicate to the general publiemarginalized groups

3. opportunity management
leveraging national meeting and events for th&Z2



The 2030 Agenda Mainstreaming Reference Gui
Areas of Practice

areas of work:

= e

Initlal engagement
Increase awareness of key stakeholders

working w stakeholder forums
review existing plans

multi-stakeholders dialogue
enhance engagement process

fostering publicprivate partnerships

leverage innovation, scaling up & business investment



The 2030 Agenda Mainstreaming Reference Gui

Areas of Practice

areas of work:

1. disaggregated data

leaving no one behind

2. participatory monitoring

/nvolving citizens in measuring progress

3. follow-up on VNRs

openly sharing progress



SAs

We the peoplesre the celebrated opening words of the Charter of the United Nations.

It is cwe the peoples who are embarking today on the road t2030

Our journey will involve Governments as well as parliaments, the United Nations system and
other international institutions, local authorities, indigenous peoples, civil society,
business and the private sector, the scientific and academic commuaqiyd all people.

Transforming our world.:  the 2030Agenda

for Sustainable Development
paragraphb2



ACCOUNTABILITY

enabling
people non-state stakeholders state actors
right holders intermediary duty bearers
account holders enablers account providers
behavioral outcomes social mobilization outcomes advocacy outcomes
ACTION

public campaigns stakeholders targeting Intro workshops

AWARENESS

------------------------------------------------------------------------------------------------------------------------------------------------



3A Three Core Communication Functions
S

wareness Ownership
raising

dvocacy
socmob & cbc Action

ccesdo & use of
Information Accountabilit:



Ownership: key to succes'

\ /
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A,
It is dwe the peoples who are embarking today on the road t2030

It iIs an Agenda the people, the people and the people



A Knowledge to Action
1

What is not discussed ... may not be fully understood
What is not understood ... cannotbe chosen

What is not chosen ... Wwillnotbe owned

What is not owned ... does notlead to action &

will never lead to change



Critical Initial & Ongoing Step

Ay

building awareness - being informed
levelling understanding - gov’t & non-gov’t stakeholders
tailored information on functions, roles and responsibilities

linking SDGs to local concerns

Understanding benefits of linking national & sub-national plans to Agenda 2030
building ownership

ensuring public support to the SDGs



Key characteristics

Ay

at once addressing

social, economic and environmental sustainability
integrated and universal nature
leaving no one behind (LNOB)

promoting human rights and gender equality



A Key considerations
1

a complex plan (& set of goals) for a complicated world
major challenges — all interact

achieving the SDGs will help
end extreme poverty
free us of the threat of climate change
end injustice and inequality )

early engagement is key S~



Acting early : lesson from MDGs

Ay

awareness of the MDGS

2010 2004
KWT 48 43 9 @
EGY 63 1 86 10
KSA 35 65 1 4

PAL 32 68 ==
LEB 25 75 --
IRQ 18 82 1
YMN 16 384 --
SUD 13 86 <1
SYR 10 90 <1

UN Image Survey
commissioned to

Zogby International
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UN SDGs website
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Overview

S Goal by Goal info
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UN SDGs Knowledge Platform

(&) SUSTAINABLE DEVELUPMENT KNOWLEDGE PLATFORM
mm@wm-mmunmanmw@@wﬁﬂ

Ay

'l ’ i ﬂ.g
~“'b HIGH-LEVEL POLITICAL FORUM

Key related UN events SUSTAINABLE (3 ¢ § 8 ON SUSTAINABLE DEVELOPMENT

DEVELOPMENT “an
HLPF (VNRs)
Oceans Conference

HIGH-LEVEL POLITICAL FORUM ON
SUSTAINABLE DEVELOPMENT

United Nations central platform for follow-up and review of the
2030 Agenda for Sustainable Development and the Sustainable

2030 AGENDA FOR SUSTAINABLE
DEVELOPMENT AND THE SUSTAINABLE
DEVELOPMENT GOALS

Resources section e e Devicpmert Gl SDG Progreereport now vt
History overview 91972-2030) ‘"
Document Librar *
i 4 ‘OCEAN
Publications 7008 SONFERENCE
CSD archives W v ks o
Newsletter THE OCEAN CONFRENCE GLOBAL SUSTAWABLE DL | -
: REPORT 2019 - CALL FOR ll'u

Stakeholders Engagement section

#* TECHNOLOGY

Partnerships section

MULTI-STAKEHOLDER FORUM ON SCIENCE,
TECHNOLOGY AND INNOVATION FOR THE
SDES (STI FORUM)

Technology Facilitation Mechanism

I SI(A) L (5 (A I DEVELOPING STATES




UN Trello Board on the SDGs

Press Kits

Social Media Content
SDG Advocates

[0 Boards

o)

The Sustainable Development Goals: 17 Goals to Transform Our World ¢ @ Pubic

Press kit for the SDGs

Major political changes over the last
year will ensure that all eyes will be
on the UNGA General Debate
starting on 19 September. The GA
will also be an important moment to
ensure that the global momentum
and enthusiasm for implementing the
2030 Agenda for Sustainable
Development and the Paris
Agreement on climate change
remain high. The promotion of the
SDGs and climate action as part of a
broader effort to reduce and prevent
human crises will be an important
element during the GA.

Key messages (coming soon)
Overview (coming soon)

Frequently Asked Questions (coming
soon)

Calendar of SDG events during GA

Important links

Website

http:/Awww.un.org/sustainabledevelo
pment

Sustainable Development
Knowledge Platform
https://sustainabledevelopment.un.or
9/

Link to 2030 Agenda for Sustainable
Development (six languages)

Publication: Transforming Our World:
The 2030 Agenda for Sustainable
Development

Social Media content

All Social Media Content may be
found here

Intros for videos (2)
®3

w1 GOALS

(R

) e

“ewn un org/sustanabledevelopment
¥ B eteononin

a——

End screen for videos (.mp4 with
sound & .png)

$SDG Facebook banners

SDG Success Stories

Argentina

osta Rica

Czech Republic

Messages

Visual identity

Success Stories
SDGs Explained

The Sustainable Development Goals: 17 Goals to Transform Our World # & Pubiic

Why the SDGs matter to me

Goal 1 - Why it Matters

Goal 2 - Why it Matters

Goal 3 - Why it Matters

Goal 4 - Why it Matters

Goal 5 - Why it Matters

Goal 6 - Why it Matters

Goal 7 - Why it Matters

SDGs Advocates

W&
S

SUSTAINABLE
DEVELOPMENT

GLALS

ADVOCATES

Advocates logo
SDGs Advocates Press Kit_final pdf

SDG Advocates social media kit

SDGs explained Material for Principals'

SDGs visual identity
Visits/trips

-

SDGs PowerPoint Presentation -

several languages

4

Links to SDGs icons and logos in all
six UN languages

UN Guidelines for Use of SDG logo

One pager featuring facts and and 17 icons

figures on each Goall

One pager featuring targets, facts
and figures, videos and more on
each Goall

SDGs 18"x 24" English Poster

Posters (Chinese) without UN
Emblem (Color / various formats)
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wvelopment Goals: 17 Goals to Transform Our World « @ Pubiic

Press Kit- Official launch of the
SDGs on 1 January 2016

On 1 January, 2016, the 17
Sustainable Development Goals
(SDGs) of the 2030 Agenda for
Sustainable Development—adopted
by world leaders in September 2015
at an historic UN Summit — will
officially come into force. Over the
next fifteen years, with these new
Goals that universally apply to
countries will mobilize efforts to end
all forms of poverty, fight inequalities
and tackle climate change, while
ensuring that no one is left behind.

Press Release

Overview

First Year Anniversary of the
SDGs - September 2016

It has been a year since 17
Sustainable Development Goals
(SDGs) were unanimously adopted
by world leaders at a historic UN
summit in September 2015. By
aligning their priorities with the SDGs
and working together with the private
sector and civil society, governments
have started mobilizing efforts to end
poverty, address inequalities and
tackle climate change by 2030.

Press felease on first year
anniversary
01

Media Advisory on all SDG events

Key messages

+0a@

+ Show Menu
Press Kit on the SDG Indicators
2016
Press Release

Backgrounder

Key Messages



UNDG SDGs website

1

UNDG Guidance & Policies on Agenda 2030

° ° » 4 I ¥ . - "l 4 il
Publications on the 2030 Agenda l‘?/ Wt by 7”’,‘ I
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UNDG Guidance & Policies on Communication | ¢ 4 ﬂﬁ L
UNDG GUIDANCE AND POLICIES ON COMMUNICATIONS

FULFILLING " o GUIDELINES TO SUPPORT
THE PROMISES 7” ! ) oo Caany COUNTRY REPORTING
A % ON THE SUSTAINABLE

DEVELOPMENT GOALS

STANDARD OPERATING PROCEDURES

“DELIVERING AS ONE" wencw
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COMMUNICATING

COMMUNICATIONS
AND ADVOCACY

. i ‘ AL
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B R GUIDE TO COMMUNICATING AS ONE
FULFILLING THE PROMISES: A PRACTICAL  COMMUNICATIONS AND ADVOCACY GUIDELINES TO SUPPORT COUNTRY SUSTAINABLE DEVELOPMENT GOALS - PROCEDURES FOR BOUNTRISS

GUIDE FOR UN ADVOCACY TO PROMOTE  UNDAF COMPANION GUIDANCE REPORTING ON THE SUSTAINABLE FREQUENTLY ASKED QUESTIONS ADOPTING THE DELIVERING AS ONE 27

IMPLEMENTATIONOF THE 2030 AGENDA DEVELOPMENT GOALS APPROACH

2017 2015

2017 2017 201 \



UN SDGs Action Campaign: o

Ay

special initiative of the UN SG, administered by UNDP : g

SUSTAINABLE DEVELOPMENT GOALS

A Supports member states & UNCTs in SDGs ACTI x N
Implementation through peopl@Q direct engagement CAMPAIGN

A promotes public ownership of the SDGs thredghy ¢
. - - . . . ¥ § . /\I/ ~ 3
innovative communications, campaigning & policy advnéh&&%ﬁ

* &
A sponsors peoplelriven processes to strengthen accountability mechanisms

7 Initiatives:
\\YAWe]q e The World We Want Humans of My World

SDGs in Action SDGs Festival of Action #ACTASDGS Action Day
UN Virtual Reality

#Connect2effect Global Hackathon SDGs in Action Mobile App
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Project Everyone

Global Goals Cinema Advert o ~

www.project-everyone.org

¢ C | @ Secure | https L4 o \ i
BN 7~ /A
Media Centre ~ Our Films 5 \q{./ "
Harnessing the power of entertainment for the SDGs @
> o) 019/1:10 cc] O—;;:ﬂ'ube i
Our mission is to ensure that - _ —
everyone on the planet knows
hat the Global Goal § Vet . Yir
r S)(7 .
what the Global Goals are, \z@ﬂ@ an,
so that they stand the greatest “ % as®
chance of being achieved
'i‘.f;'
“you can’t fight for your rights
if you don’t know what your rights are.”
Richard Curtis, film maker @







The Global Goals Week

A e SEnEaEE——  WHATSHAPPENING
~ SCHOOLS WHATCANIDO? W

-*‘"’ UAlS THE GOALS
1 $ s HEGlUBAl.G

For Sustainable Development

(3

Maintaining :

momentum 4@

every year vl “ "
@ the Discover the stories ’
GA behind the data (R

- GOAU(EEPERS

Schedule  SDG Media Zone Resources  ContactUs

#GOALKEEPERS 17

GLOBAL GOALS WEEK

Home  Participate  Ful

ACCELERATING ACTION ON THE
SUSTAINABLE DEVELOPMENT GOALS

September 16 — 23,2017



A The Social Good Summit
1

event hosted by UNDP with i

UN Foundation, Mashabel and 92Y e

where big ideas meet new media FUTUREINFOCUS N

to create innovative solutions #2030N0w

the hashtag garnered > 2 billion SEPTEMBER17,2017F .vw’
Impressions over 24 hours of SGS 2017 ; u&.‘ 44
1,800 people attended event in New York City Mashable (7 92Y ﬂ

> 100,000 people watched global broadcast live


https://twitter.com/hashtag/2030now?f=tweets&vertical=default&src=refgoogle

SGS in the Arab region
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Stakeholders Engagement in SDGs Action

A,

The Dialogues call for governments to create spaces
and mechanisms for engagement, not only as a way
to strengthen people’s basic political rights

but also because it helps to create better policies

and generate better development outcomes \
Post-2015 Dialogues on Implementation (UNDG 2014, \ h




Citizen Power

_Tokenism.

non-participation

e/

Citizen Control
Delegated Power
Partnership

Placation

(-
©
©
. £
Consultation S
(e

degree of power sharing
decision making




People at the heart of the SDGs process

A,

Stakeholders are people and institutions (people within)
who have a stake in (something to gain or lose from)

the change you are proposing (e.g., adoption & embrace
of priority SDG policies as the approach of choice)

Stakeholder Analysis Is a technigue to identify key people _l
who are or have to be convinced that SDG actions \ —/ &

you are proposing will benefit their definition \/
of successful implementation

e

-



3 Key strategies of 4D v
AZ
~ ..

P

researched & planned process, crucial for
social transformation operating through

Social

3 Strategies Mobilization
Advo_qacy

Advocacy - poliical

. “r- - Commitm.
Social Mobilization ) _/d_" e 7 .

!J/ mnaqg in e/’.S‘él’Cj orq

Communication for Behavioural/Social Change iances & participaigs
process- people targeted purpose Service Service

Delivery Delivery




A,

Process:

People:

Purpose:

Advocacy Communication

gathering, organising & formulating
Information into arguments

political and social leaders

leadership acceptance/commitment
to development outcome

securing resources
promoting society@ progress toward
that outcome over the long term




Communicatiord Social Mobilization

A,

Process: bringing together all intersectoral
social partners and allies to determine
needs & raise awareness of /demand for
development outcome

People: Institutions, groups, networks & communities
relevant to identifying, raising, and managing
human and material resources

Purpose: strengthen engagement
In achieving development outcome



Communicatiord Behavioural Change

A,

Process: researched, consultative process addressing
knowledge, attitudes & practices
of specific participant groups
employing strategies & messages,
through a mix of interpersonal channels
appropriate to the groups

People: specific groups of programme participants

Purpose: develop and/or change behaviours
that have impact on development outcome
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IMPLEMENTATION, MONITORING AND EVALUATION
OF THE SUSTAINABLE DEIE.NIENTGOAI.S(SDS)
Sponsored by:
@) Soogrme
E -

guide the engagement
of Parliaments in the national .
Implementation, monitoring | STAND WITH THE @SRESIGCALS

and evaluation of the SDGs. =
-
“ @ AR ":.‘

—

https://myworld 2015files.wordpress.com2017 04/parliamentary-manualupdated.pdf




