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As per the objectives of the workshop:

Åexplore aspects of SDGs communication

Åenhance practical knowledge of available
communication tools

Åshare UNDP COsΩ experiences
(good practices, challenges & lessons learned)

Purpose
3As



Mainstreaming Reference Guide:

Å8 priority entry points - for mainstreaming SDGs

Å5 areas ςparticularly important to start early

Åάraising public awarenessέ tops both lists

Åcommunication, awareness & advocacy 
permeate other areas as well

Point of departure
3As



areas of work:

1. introductory workshop series
sensitize govΩt & stakeholders

2. awareness campaign(s)
communicate to the general public ςmarginalized groups

3. opportunity management
leveraging national meeting and events for the 1 &2

Raising Public Awareness
3As



areas of work:

1. initial engagement
increase awareness of key stakeholders

2. working w stakeholder forums
review existing plans

3. multi-stakeholders dialogue
enhance engagement process

4. fostering public-private partnerships
leverage innovation, scaling up & business investment

Multi -stakeholder approaches
3As



areas of work:

1. disaggregated data
leaving no one behind

2. participatory monitoring
involving citizens in measuring progress

3. follow-up on VNRs
openly sharing progress

Monitoring, Reporting & Accountability
3As



We the peoples are the celebrated opening words of the Charter of the United Nations.

It is  άwe the peoplesέ  who are embarking today on the road to 2030.

Our journey will involve Governments as well as parliaments, the United Nations system and
other international institutions, local authorities, indigenous peoples, civil society, 

business and the private sector, the scientific and academic community ςand all people. 

Transforming our world: the 2030 Agenda 
for Sustainable Development
paragraph 52
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Who is involved
3As



people

A suggested framework
3As

state actorsnon-state stakeholders

behavioral outcomes advocacy outcomessocial mobilization outcomes

public campaigns intro workshopsstakeholders targeting

holding to account deliveringenabling

media CSOs AcademiaBusinesses Parliaments

right holders
account holders

intermediary
enablers

duty bearers
account providers



wareness for
raising

dvocacy,
socmob & cbc for

ccessto & use of
Information for

Three Core Communication Functions
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We the peoples are the celebrated opening words of the Charter of the United Nations. 

It is  άwe the peoplesέ  who are embarking today on the road to 2030.
Our journey will involve Governments as well as parliaments, the United Nations system and

other international institutions, local authorities, indigenous peoples, civil society, 
business and the private sector, the scientific and academic community ςand all people. 

Millions have already engaged with, and will own, this Agenda.

It is an Agenda of the people, by the people and for the people
and this, we believe, will ensure its success.

Transforming our world: the 2030 Agenda 
for Sustainable Development
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Ownership: key to success
A1



Marisol Sanjines
Senior Outreach and Advocacy Advisor, HDR Office ςUNDP

Knowledge to Action
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Critical Initial & Ongoing Step
A1



Key characteristics
A1



Key considerations
A1



Acting early : lesson from MDGs
A1

2010 2004

Yes No NS Yes No NS

KWT 48 43 9
EGY 37 63 1 5 86 10
KSA 35 65 1 4 94 2
PAL 32 68 --
LEB 25 75 -- 19 78 4
IRQ 18 82 1
YMN 16 84 --
SUD 13 86 <1
SYR 10 90 <1
JRD 8 92 -- 22 66 12
MRC 5 95 -- 17 77 6
ALG 2 97 <1
UAE 8 77 15
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UN SDGs website

http://www.un.org/sustainabledevelopment/news/communications-material/

http://www.un.org/sustainabledevelopment/
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UN SDGs Knowledge Platform

https://sustainabledevelopment.un.org/
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UN Trello Board on the SDGs

https://trello.com/b/NKZYxTsa/the-sustainable-development-goals-17-goals-to-transform-our-world
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UNDG SDGs website



A1

UN SDGs Action Campaign
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ÅSupports member states & UNCTs in SDGs 
implementation through peopleΩs direct engagement

Åpromotes public ownership of the SDGs through 
innovative communications, campaigning & policy advocacy

Åsponsors people-driven processes to strengthen accountability mechanisms
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UN SDGs Action Campaign
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UN SDGs Action Campaign
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Project Everyone

https://www.project -everyone.org/
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Project Everyone
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The Global Goals Week

http://www.globalgoals.org/

http://globalgoalsweek.org/

Maintaining
momentum 
every year 
@ the 
GA
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The Social Good Summit

http://mashable.com/sgs/

event hosted by UNDP with 

UN Foundation, Mashabel and 92Y

where big ideas meet new media

to create innovative solutions

the hashtag #2030NOW garnered > 2 billion 

impressions over 24 hours of SGS 2017

1,800 people attended event in New York City 

> 100,000 people watched global broadcast live

https://twitter.com/hashtag/2030now?f=tweets&vertical=default&src=refgoogle
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SGS in the Arab region
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Not everyone agrees Χ Counter άcampaignsέ



Stakeholders Engagement in SDGs Action
A2
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Engagement in about CitizensΩ Participation
A2
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Stakeholders are people and institutions (people within) 
who have a stake in (something to gain or lose from)
the change you are proposing (e.g., adoption & embrace 
of priority SDG policies as the approach of choice)

Stakeholder Analysis is a technique to identify key people 
who are or have to be convinced that SDG actions 
you are proposing will benefit their definition 
of successful implementation

People at the heart of the SDGs process
A2



researched & planned process, crucial for
social transformation operating through
3 strategies

Advocacy

Social Mobilization

Communication for Behavioural/Social Change

process - people targeted - purpose

Programme

Communication / CBC

Social

Mobilization

Advocacy
Political
& Social

Commitment

Building intersectoral
Alliances & participation

Targeted
Communication/training
For behaviouralchange

Planning

Continuum

Service
Delivery

Service
Delivery

Source: UNICEF & WHO ïCommunication Handbook for Polio Eradication

3 Key strategies of C4D
A2



Process: gathering, organising & formulating
information into arguments

People: political and social leaders

Purpose: leadership acceptance/commitment
to development outcome

securing resources
promoting societyΩs progress toward 
that outcome over the long term

Programme

Communication

Social

Mobilization

Advocacy

Political
& Social

Commitment

Building intersectoral
Alliances & participation

Targeted
Communication/training
For behavioural change

Advocacy Communication
A2



Process: bringing together all inter-sectoral
social partners and allies to determine
needs & raise awareness of /demand for
development outcome

People: institutions, groups, networks & communities
relevant to identifying, raising, and managing 
human and material resources

Purpose: strengthen engagement 
in achieving development outcome

Programme

Communication

Social

Mobilization

Advocacy

Political
& Social

Commitment

Building intersectoral
Alliances & participation

Targeted
Communication/training
For behavioural change

Communication 4 Social Mobilization
A2



Process: researched, consultative process addressing 
knowledge, attitudes & practices
of specific participant groups
employing strategies & messages, 
through a mix of interpersonal channels 
appropriate to the groups

People: specific groups of programme participants

Purpose: develop and/or change behaviours
that have impact on development outcome

Programme

Communication

Social

Mobilization

Advocacy

Political
& Social

Commitment

Building intersectoral
Alliances & participation

Targeted
Communication/training
For behavioural change

Communication 4 Behavioural Change
A2



Mobilising Parliaments for the SDGs
A2

guide the engagement 
of Parliaments in the national 
implementation, monitoring 
and evaluation of the SDGs.

https://myworld 2015.files.wordpress.com/2017/ 04/parliamentary-manual-updated.pdf


